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Abstract 
____________________________________________________________ 
This study aims to empirically examine the effect of intellectual capital, profitability, 
managerial ownership, and institutional ownership on firm value, with dividend policy as 
a moderating variable. The research focuses on companies in the consumer non-cyclical 
sector listed on the Indonesia Stock Exchange (IDX) during the 2018–2022 period. A total 
of 30 firms were selected using purposive sampling. The data were analyzed using 
Moderated Regression Analysis (MRA) with the assistance of EViews 12 software. The 
results indicate that intellectual capital and profitability have a significant impact on 
enhancing firm value, whereas managerial and institutional ownership have no notable 
impact. Moreover, dividend policy amplifies the positive effects of intellectual capital and 
institutional ownership on firm value but diminishes the influence of profitability and 
managerial ownership. This study contributes to the literature by demonstrating the 
contingent role of dividend policy in moderating governance and performance signals, 
providing practical insights for investors and corporate decision-makers to optimize firm 
valuation strategies. 
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Introduction 
 
In the current era of globalization and intensifying business competition, companies are compelled to 
continually enhance their performance to remain competitive in both domestic and international markets. 
One of the key indicators reflecting a company's success and long-term viability is firm value, which serves 
as a critical benchmark for investors in evaluating prospects and return expectations (Suryati & Sutrisna, 
2023). 
 
This study focuses on firms within the consumer non-cyclical sector, which is traditionally perceived as 
resilient to macroeconomic fluctuations due to the essential nature of its products. However, recent 
developments in the Indonesian capital market challenge this notion. Several listed companies in this 
sector—such as PT Sawit Sumbermas Sarana Tbk. (SSMS), PT GarudaFood Putra Putri Jaya Tbk. (GOOD), PT 
Cisarua Mountain Dairy Tbk. (CMRY), PT Matahari Putra Prima Tbk. (MPPA), and PT Triputra Agro Persada 
Tbk. (TAPG)—have experienced substantial declines in stock performance (Indonesia Stock Exchange, 2022). 
A particularly illustrative case is that of PT Unilever Indonesia Tbk. (UNVR), which has entered a prolonged 
bearish phase. Its share price decline is attributed to factors such as a sluggish Jakarta Composite Index (JCI), 
leadership turnover, weak financial performance, and reputational challenges stemming from geopolitical 
controversies (A. R. Sari, 2023). These dynamics have contributed to increased investor uncertainty, thereby 
diminishing firm value (Aprilia et al., 2024). 
 
To investigate the factors influencing firm value, this study is grounded in signaling theory Spence (1973), 
which posits that firms transmit information to the market through observable signals. Financial indicators 
such as profitability, intellectual capital disclosures, and dividend policy serve as credible signals that reduce 
information asymmetry, enhance investor confidence, and increase firm valuation (Wolk et al., 2016). 
 
In parallel, the study also draws on agency theory Jensen and Meckling (1976b), which emphasizes the 
agency conflict between principals (shareholders) and agents (managers). This conflict may lead to 
opportunistic behavior, such as earnings manipulation or inefficient resource allocation. The ownership 
structure, including both managerial and institutional ownership, is a key governance mechanism for 
mitigating such agency problems. Managerial ownership is expected to align the interests of managers with 
those of shareholders. At the same time, institutional investors serve as external monitors that can exert 
pressure on management to act in the best interests of the firm (Budiharjo, 2020). However, the 
effectiveness of these mechanisms may vary depending on other moderating factors, such as dividend policy. 
 
The novelty of this study lies in its integrative approach to examining the governance–value nexus by 
introducing dividend policy as a moderating variable. This dimension remains underexplored, especially in 
the context of Indonesia's consumer non-cyclical sector. Previous studies have primarily focused on the 
direct effects of ownership structure or financial performance on firm value; few have considered how 
dividend policy might strengthen or weaken these relationships. For instance, unlike Suzan and Ramadhani 
(2023), who assessed intellectual capital, profitability, and managerial ownership in isolation, this study 
introduces institutional ownership as a core governance variable. It explicitly tests the interactive effect of 
dividend policy in shaping firm value. 
 
The contributions of this study are threefold. First, it extends signaling and agency theories by incorporating 
dividend policy as a contingent governance mechanism in the ownership–value relationship. Second, it 
provides novel empirical insights from the under-researched yet economically significant non-cyclical 
consumer sector in Indonesia. Third, it presents a moderated regression model that integrates ownership 
structure, firm performance, and dividend policy—thus providing a more nuanced framework with practical 
implications for corporate governance reform and strategic investor decisions in emerging markets. 
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Literature Review 
 
Hypothesis Development 
Intellectual Capital and Firm Value 
Intellectual capital (IC)—comprising human capital, structural capital, and relational capital—has become a 
pivotal intangible asset in today's knowledge-driven economy. Firms that effectively manage and disclose 
their intellectual capital are better positioned to gain competitive advantages, enhance operational 
performance, and attract investor interest. From the perspective of signaling theory Spence (1973), 
intellectual capital disclosures serve as credible signals to the market, shaping investor perceptions and, 
consequently, increasing firm value. 
 
Okte and Hasanah (2023) argue that firms that transparently communicate their intellectual assets through 
financial and strategic disclosures foster greater investor confidence in their future growth. Similarly, Rahayu 
(2022) highlights the strategic role of intellectual capital in aligning intangible resources with long-term value 
creation. Empirical evidence supports these assertions. Studies by Pangestuti et al. (2022), Dharmakeerthi 
and Ranjani (2022), and Indriastuti and Kartika (2021) consistently find a positive relationship between 
intellectual capital and firm value, particularly in sectors where knowledge and innovation are key strategic 
assets. 
H1: Intellectual capital has a positive effect on firm value. 
 
Profitability and Firm Value 
Profitability represents a firm's ability to efficiently utilize its resources to generate earnings, making it a 
fundamental indicator of financial performance and long-term growth potential. Within the framework of 
signaling theory, profitability serves as a credible signal of operational efficiency and financial soundness 
(Putra & Sunarto, 2021). Investors tend to interpret high profitability as evidence of effective management 
and a robust competitive position, thereby increasing firm value. 
 
A growing body of empirical studies reinforces this theoretical proposition. Dewi and Abundanti (2019) and 
Kammagi and Veny (2023) suggest that profitable firms are more likely to gain investor trust and enjoy 
favorable stock valuations. Similarly, Felicia et al. (2022), Ermia (2021), and Markonah et al. (2020) find a 
significant positive relationship between profitability and firm value. These findings indicate that profitability 
is not only a financial outcome but also a strategic signal to the market about the firm's sustainability and 
investment attractiveness. 
H2: Profitability has a positive effect on firm value.  
 
Managerial Ownership and Firm Value 
According to agency theory Jensen and Meckling (1976), conflicts of interest arise when there is a separation 
between ownership and control, leading managers to prioritize their objectives over those of shareholders. 
Managerial ownership is proposed as a key governance mechanism to mitigate these agency problems by 
aligning managerial incentives with the creation of shareholder value. When managers hold equity stakes in 
the company, their wealth becomes tied to the firm's performance, thereby encouraging decisions that 
enhance the firm's long-term value. 
 
This theoretical foundation is supported by empirical evidence. Studies by Ningrum and Khomsiyah (2023), 
Flabiya and Sunarto (2022), and Suryati and Sutrisna (2023) report a positive association between managerial 
ownership and firm value, highlighting how ownership stakes can promote performance-enhancing 
behavior. Moreover, Bagaskara et al. (2021) emphasize that managerial ownership fosters more responsible 
and accountable decision-making, as managers internalize both the potential risks and rewards of their 
strategic choices.  
H3: Managerial ownership has a positive effect on firm value. 
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Institutional Ownership and Firm Value 
Institutional investors—such as mutual funds, pension funds, and insurance companies—typically possess 
the capacity, expertise, and motivation to monitor corporate management more effectively than individual 
shareholders. Within the agency theory framework, institutional ownership operates as a governance 
mechanism that reduces managerial opportunism by enhancing oversight and aligning managerial actions 
with the interests of shareholders (Sari & Wulandari, 2021). 
 
Empirical research supports this theoretical proposition. Studies by Galuh et al. (2023), Widodo et al. (2023), 
and Sawitri and Wahyuni (2021) consistently find that institutional ownership contributes positively to firm 
value by improving the quality of corporate governance and enforcing accountability. Additionally, 
Hardiansyah and Laily (2020) emphasize that institutional monitoring leads to greater information 
transparency, which in turn enhances investor trust and ultimately improves firm valuation.  
H4: Institutional ownership has a positive effect on firm value. 
 
The Moderating Role of Dividend Policy 
Dividend policy functions not only as a financial decision but also as a strategic communication tool between 
management and investors. Within the lens of signaling theory Spence (1973), dividend announcements 
convey important signals about a firm's current performance and future outlook. A consistent and credible 
dividend payout is often interpreted as an indication of profitability, operational stability, and managerial 
confidence in sustained earnings. When combined with other strategic attributes, such as intellectual capital, 
profitability, and ownership structure, dividend policy may influence how external parties interpret internal 
firm characteristics. 
 
First, about intellectual capital, dividend policy can reinforce the market's perception of intangible assets. 
Because intellectual capital is difficult to quantify, its impact is often subject to skepticism among investors. 
However, the presence of a credible dividend policy helps substantiate the firm's underlying financial 
strength, thereby enhancing the signaling power of intellectual capital disclosures (Riyani et al., 2022; 
Darmawan et al., 2023). When dividend payouts accompany such disclosures, investors are more likely to 
perceive the firm as both innovation-driven and financially disciplined. 
 
Second, concerning profitability, dividend policy enhances the credibility of reported earnings. A firm that is 
both profitable and able to distribute dividends is seen as financially sustainable. This dual signaling effect 
enhances investor confidence and reduces information asymmetry Chakraborty and Maruf (2023); Moridu 
et al. (2022), resulting in a more pronounced positive impact of profitability on firm value, particularly in 
emerging markets with lower financial transparency. 
 
Third, in the case of managerial ownership, agency theory suggests that insider ownership can both align 
and potentially entrench managerial interests in scenarios where high managerial ownership risks 
entrenchment and dividend policy can serve as an external governance lever. The decision to consistently 
distribute dividends may signal that Managers are committed to returning value to shareholders rather than 
hoarding resources for private benefits Saputra et al. (2022), thus restoring investor trust and enhancing firm 
value. 
 
Fourth, regarding institutional ownership, dividend policy complements the oversight function of 
institutional investors. These investors often prefer stable dividend-paying firms that signal financial 
discipline. A robust dividend policy, particularly under conditions of high institutional ownership, reinforces 
perceptions of managerial accountability and strengthens institutional trust Darmawan et al. (2023); 
Rismayanti et al. (2020), thereby supporting firm valuation. 
 
Taken together, dividend policy acts as a contextual amplifier—a moderating variable that intensifies the 
effects of key internal drivers on firm value. By connecting internal capabilities with market perceptions, 
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dividend policy contributes to a synergistic signaling effect that elevates investor confidence and enhances 
firm valuation. 
H5: Dividend policy strengthens the effect of intellectual capital on firm value. 
H6: Dividend policy strengthens the effect of profitability on firm value. 
H7: Dividend policy strengthens the effect of managerial ownership on firm value. 
H8: Dividend policy strengthens the effect of institutional ownership on firm value. 
 

Method 
 
This study employs a quantitative research approach to investigate the impact of intellectual capital, 
profitability, and ownership structure on firm value, with dividend policy serving as a moderating variable. 
Data analysis is performed using EViews 12, which facilitates the estimation and interpretation of regression 
models. The study relies on secondary data derived from the annual reports of companies operating in the 
consumer non-cyclical sector and listed on the Indonesia Stock Exchange (IDX). Supplementary information 
is also obtained from the firms' official websites. The observation period spans five years, from 2018 to 2022. 
 
The population of this study includes all publicly listed consumer non-cyclical companies on the IDX during 
the designated period. A purposive sampling technique is employed to select firms that meet the following 
criteria: (i) the company operates within the consumer non-cyclical sector, (ii) it has published complete and 
consistent annual financial statements for the years 2018–2022, and (iii) it did not report consecutive annual 
losses during the study period. Applying these criteria, a total of 30 companies are selected as the final 
sample. This sampling method ensures the inclusion of firms with relatively stable financial performance, 
thereby enabling more reliable inferences regarding the determinants of firm value within the consumer 
non-cyclical sector. 
 

Table 1. Variable measures 
Variable  Measures  
Firm Value   Tobin's Q = (Equity Market Value + Debt) / (Total Assets)  
Intellectual Capital  VAIC = (VA/CE) + (VA/HC) + (SC/VA) 

VA = Value Added 
CE = Capital Employed 
HC = Human Capital 
SC = Structural Capital  

Profitability ROA = Net Profit/total assets   
Managerial Ownership    MB = ∑     Shares    Stuart T     by management / ∑     Outstanding shares  
Institutional Ownership    IO = ∑     Shares    Stuart T     by     Institutional     / ∑     Outstanding shares 
Dividend Policy Total dividend distributed/net profit 
Company Size  Size = LN (Total Assets)  
Capital Structure  DER = Total debt/total assets 

 
Result and Discussion 

 
The descriptive statistics reveal considerable variation in firm value among firms in the consumer non-cyclical 
sector. The average firm value is closer to the minimum than the maximum, indicating that many firms 
remain undervalued or are experiencing persistent market pressures. Similarly, the average intellectual 
capital score remains suboptimal, suggesting that firms in this sector have not yet fully leveraged their 
intangible assets to enhance competitiveness and market appeal. 
 
Profitability levels are generally low, reflecting limited capacity among firms to generate sustainable earnings 
during the observation period. Managerial ownership is also found to be relatively low, which may signal 
limited internal alignment between managers and shareholders. The relatively high standard deviation in 
ownership variables underscores significant disparities in governance structures across firms. 
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Conversely, institutional ownership tends to be high, implying stronger external monitoring and governance 
practices. The dividend policy variable shows moderate variation, with many firms adopting lower payout 
ratios—likely indicating either a preference for internal reinvestment or a cautious posture in response to 
uncertain market conditions. 
 

Table 2. Descriptive Statistical Test Results 
Variable Min Max Mean Std. Deviation 

Company Values 0.1199 14.414 2.3752 2.3555 
Intellectual Capital 1.0584 7.8719 3.2519 1.4988 
Profitability 0.0001 0.4468 0.0996 0.0838 
Managerial Ownership 0.0000 0.6315 0.0528 0.1177 
Institutional Ownership 0.0000 0.9991 0.6633 0.3795 
Company Size 26.533 32.826 29.642 1.4839 
Capital Structure 0.0421 4.4131 1.0930 1.0166 
Dividend Policy 0.0000 2.3970 0.4258 0.4182 

 
Table 3. Moderated Regression Analysis Results 

Variable Coefficient t-statistic Prob 
Constant 5.163671 2.856085 0.0050 
IC 0.332589 2.031620 0.0441 
ROA 0.207091 2.774085 0.0063 
MO 0.016514 0.672147 0.5026 
IO 0.032775 0.767193 0.4443 
Size -3.231907 -2.567907 0.0145 
DER 0.245869 5.130084 0.0000 
IC * DPR 0.453381 2.476035 0.0145 
ROA* DPR -0.017261 -0.338497 0.7355 
MO*DPR 0.075318 1.556868 0.1218 
IO* DPR 0.122045 2.068429 0.0405 
Prob (F-Statistic)   0.000000 
Prob (F-Statistic)   0.638147 

 
The Effect of Intellectual Capital on Firm Value 
The findings reveal that intellectual capital (IC) has a significant positive effect on firm value, thus confirming 
Hypothesis 1 (H1). This result aligns with signaling theory Spence (1973), which posits that firms mitigate 
information asymmetry and foster investor trust by conveying credible signals about their internal 
competencies. Intellectual capital—comprising human capital, structural capital, and relational capital—
represents a bundle of strategic resources that are not always visible in traditional financial statements. 
When firms disclose these intangible assets through narrative reporting, sustainability disclosures, or 
strategic updates, they provide investors with a more holistic understanding of future performance 
prospects. This is particularly relevant in the consumer non-cyclical sector, where competitive advantage is 
often driven by brand strength, product innovation, customer loyalty, and internal expertise rather than 
price-based competition alone. 
 
Empirical findings from prior studies reinforce this theoretical logic. Suzan and Ramadhani (2023) found that 
intellectual capital contributes positively to firm value through enhanced operational efficiency and market 
positioning. Similarly, Suzan and Ardiasnyah (2023) emphasize the innovation-generating role of IC, noting 
its impact on product development and organizational adaptability. Affan and Puspitasari (2023) 
demonstrate that high levels of IC disclosure attract long-term investors by signaling sustainable growth 
potential. In a broader context, Pangestuti et al. (2022) highlight that firms with more substantial intellectual 
capital tend to enjoy superior reputational capital, which further strengthens their valuation in the eyes of 
the market. These cumulative findings suggest that intellectual capital not only supports current 
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performance but also acts as a forward-looking indicator of strategic capacity—especially when reinforced 
by consistent disclosure practices. Therefore, managers should prioritize the development, measurement, 
and transparent communication of intellectual capital as a deliberate strategy to enhance firm value. 
 
The Effect of Profitability on Firm Value 
The results indicate that profitability has a significant positive effect on firm value, supporting Hypothesis 2 
(H2). This finding aligns with signaling theory Spence (1973), which suggests that firms with strong financial 
performance send credible signals of stability, competence, and sustainability to the capital market. 
Profitability, commonly measured through indicators such as return on assets (ROA) or net profit margin, 
reflects a firm's efficiency in managing its resources to generate earnings. In the context of the consumer 
non-cyclical sector, where consistent earnings are often prioritized over aggressive growth strategies, 
profitability serves as a key indicator of a firm's ability to maintain operations, meet obligations, and 
distribute returns to shareholders—making it highly relevant to investor valuation. 
 
This theoretical perspective is widely supported by empirical evidence. Studies by Riki et al. (2022), Ermia 
(2021), and Felicia et al. (2022) confirm that higher profitability is closely associated with enhanced firm 
valuation, as profitable firms are perceived to have lower risk, better dividend-paying capacity, and superior 
strategic positioning. Similarly, Ermawati et al. (2023) argue that profitability not only reflects financial 
strength but also strengthens investor perception regarding managerial competence and firm credibility in 
financial markets. In addition, Dewi and Abundanti (2019) emphasize that profitability acts as a buffer against 
macroeconomic uncertainty, particularly in emerging markets like Indonesia. These findings underscore the 
centrality of profitability as both a performance indicator and a market signal, reinforcing its role in 
influencing investor behavior and shaping firm value in a competitive environment. 
 
The Effect of Managerial Ownership on Firm Value 
Contrary to theoretical expectations, the findings indicate that managerial ownership does not have a 
significant effect on firm value, leading to the rejection of Hypothesis 3 (H3). According to agency theory 
Jensen and Meckling (1976), managerial ownership is expected to mitigate agency conflicts by aligning the 
interests of managers (agents) with those of shareholders (principals). When managers hold equity in the 
firm, they are presumed to make decisions that maximize shareholder value, as their wealth is tied to the 
firm's performance. However, in practice, this alignment may only materialize when ownership stakes reach 
a meaningful threshold. In the present study, the average proportion of managerial ownership is relatively 
low, suggesting that the incentive effect is insufficient to influence managerial behavior or strategic 
outcomes in a way that affects firm valuation. 
 
These results are consistent with prior empirical studies. Indy et al. (2023) and Setyasari et al. (2022) both 
found that low levels of managerial ownership fail to enhance governance quality or performance outcomes. 
Nursanita et al. (2019) argue that ownership below a critical mass does not materially influence managerial 
commitment and may even result in symbolic ownership without accountability. Moreover, in contexts 
where external monitoring mechanisms (such as institutional ownership or board independence) are weak, 
the expected benefits of managerial ownership may be further diluted. It is also possible that in family-
owned or state-influenced firms—common in emerging markets like Indonesia—managerial ownership may 
not function as a conventional governance tool, thereby weakening its impact on firm value. These findings 
suggest that robust corporate governance frameworks should complement ownership-based alignment 
mechanisms to be effective in enhancing firm valuation. 
 
The Effect of Institutional Ownership on Firm Value 
The findings reveal that institutional ownership does not have a significant impact on firm value, thereby 
rejecting Hypothesis 4 (H4). This result challenges the conventional proposition of agency theory Jensen and 
Meckling (1976), which suggests that institutional investors—by their expertise, access to information, and 
economic power—can serve as effective external monitors to discipline managerial behavior and protect 
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shareholder interests. However, the mere presence of institutional ownership may not translate into active 
governance if these investors adopt a passive investment approach. In the context of this study, the 
dominance of domestic institutional investors, such as pension funds or government-affiliated financial 
institutions, may lead to limited engagement or reluctance to challenge managerial decisions, thereby 
diminishing their potential to enhance firm value. 
 
These findings are consistent with prior empirical studies. Manurung (2022) and Setyasari (2022) found that 
institutional ownership in Indonesia often fails to improve governance outcomes, particularly when 
institutions lack independence or align with controlling shareholders. Nursanita et al. (2019) further argue 
that excessive concentration of institutional ownership may create governance rigidity, constrain managerial 
autonomy, and reduce organizational agility—factors that could adversely affect firm performance and 
valuation. Additionally, without active involvement in decision-making processes, institutional investors may 
be unable to effectively influence strategic direction or mitigate agency problems. This suggests that the 
effectiveness of institutional ownership as a governance mechanism is highly context-dependent, relying not 
only on ownership percentage but also on the quality of engagement and oversight. Therefore, efforts to 
strengthen institutional governance must go beyond shareholding and focus on enhancing transparency, 
accountability, and investor activism. 
 
The Moderating Role of Dividend Policy 
The findings reveal that dividend policy has a positive moderating effect on the relationship between 
intellectual capital and firm value, thereby supporting Hypothesis 5 (H5). This result aligns with signaling 
theory Spence (1973), which posits that consistent dividend payouts serve as credible signals of financial 
health, stability, and managerial confidence. When firms with rich intellectual capital—often difficult to 
quantify—are also committed to regular dividend distributions, they present a powerful dual signal of 
innovation and financial discipline. This combination not only enhances investor perception but also helps 
reduce uncertainty about the firm's future cash flows and value creation potential. These findings are 
consistent with Azharin and Ratnawati (2022), Ifada and Nurcahyono (2024), and Hansda and Bandopadhyay 
(2020), who affirm that dividends can enhance the value relevance of intangible assets by assuring firm 
credibility and long-term strategic clarity. 
 
Conversely, the study finds that dividend policy weakens the relationship between profitability and firm 
value, resulting in the rejection of Hypothesis 6 (H6). Although profitability is generally perceived as a robust 
indicator of firm performance, its value may diminish if dividend practices appear inconsistent or fail to align 
with a firm's sustainable earnings capacity. When dividends are distributed despite volatile or declining 
profits, investors may question the credibility and sustainability of earnings, thereby weakening the 
perceived signal of profitability. This suggests that dividends, when misaligned with operational realities, 
may distort rather than strengthen investor interpretation. Similar concerns are highlighted by Munawar 
(2019), Marsiati et al. (2024), and Alfian and Ghozali (2024), who emphasize the risk of using dividends as 
short-term appeasement strategies in place of sound long-term planning. 
 
A parallel pattern is observed in the interaction between managerial ownership and dividend policy, where 
the moderation effect is not only insignificant but potentially counterproductive, leading to the rejection of 
Hypothesis 7 (H7). This result reflects a governance mismatch: when managerial ownership is low, managers 
lack substantial personal stakes in firm performance, and thus, the disciplinary role of dividends becomes 
ineffective. High dividend payouts under such weak internal ownership structures may constrain the firm's 
reinvestment capacity without offering offsetting governance benefits. These findings are consistent with 
Olusegun (2021), Dirman et al. (2020), and Munawar (2019), who argue that dividend policy cannot function 
as a substitute for strong internal alignment mechanisms, particularly in contexts where agency problems 
persist due to limited insider ownership. 
 
In contrast, the study finds that dividend policy significantly strengthens the relationship between 
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institutional ownership and firm value, thereby supporting Hypothesis 8 (H8). This suggests a complementary 
relationship between external monitoring and financial signaling. Institutional investors, who often demand 
financial transparency and policy consistency, are more likely to reward firms that exhibit disciplined 
dividend behavior. The dual presence of institutional oversight and a credible dividend policy sends a 
reinforcing governance signal—suggesting that both financial resources and managerial actions are being 
appropriately stewarded. This result supports prior findings by Darmawan et al. (2023), Anshori et al. (2023), 
and Azharin and Ratnawati (2022), who highlight the importance of dividend strategies in enhancing 
institutional monitoring and sustaining long-term firm value. 
 
Taken together, these results underscore that the moderating role of dividend policy is contingent and 
asymmetric in nature. While it enhances firm value when paired with credible intangible disclosures 
(intellectual capital) and strong external governance (institutional ownership), it may undermine value when 
internal alignment mechanisms—such as profitability and managerial ownership—are weak or inconsistent. 
These findings emphasize that dividend policy should not be applied uniformly across firms but must be 
strategically aligned with the firm's governance structure, performance profile, and investor expectations. A 
nuanced, context-specific approach to dividend policy can thus amplify its role as a credible signal in capital 
markets. 
 

Conclusions and Recommendations 
 

This study examined the determinants of firm value in the consumer non-cyclical sector, focusing on 
intellectual capital, profitability, ownership structure (managerial and institutional), and the moderating role 
of dividend policy. The results demonstrate that intellectual capital and profitability have a significant impact 
on enhancing firm value, whereas managerial and institutional ownership do not exhibit a significant 
influence. The moderation analysis reveals that dividend policy exerts asymmetric effects—it strengthens 
the positive impact of intellectual capital and institutional ownership on firm value. However, it weakens the 
influence of profitability and managerial ownership. These findings underscore the context-dependent 
nature of dividend signaling and suggest that its effectiveness varies across different internal firm attributes. 
 
Theoretically, this study contributes to the literature by extending signaling and agency theories through the 
examination of dividend policy as a contingent moderator rather than a uniformly positive signal. It highlights 
how financial signaling tools interact with both performance-related and governance-related characteristics 
to shape investor perceptions. Practically, the findings encourage firms in the consumer non-cyclical sector 
to strengthen the strategic disclosure of intellectual capital and focus on maintaining profitability while 
ensuring that dividend policies are credibly aligned with long-term value creation rather than short-term 
appeasement. 
 
This study is limited to a five-year observation period (2018–2022) and to firms within the consumer non-
cyclical sector listed on the Indonesia Stock Exchange, which may limit the generalizability of the results to 
other sectors or timeframes. Future research is encouraged to incorporate additional explanatory variables 
(e.g., market share, ESG performance), expand the dataset to include more recent years, and extend the 
analysis across different industries and countries. Notably, this study is among the first to demonstrate that 
dividend policy may weaken the profitability–firm value relationship in an emerging market setting, 
challenging the common assumption that dividend distributions always enhance market valuation. Such 
context-specific insights contribute to a more nuanced understanding of governance and performance 
dynamics in emerging economies, offering a pathway for refining dividend strategies in alignment with firm 
fundamentals and investor expectations. 
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